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/= Market Intelligence | Lighting Africa - Windows Internet Explorer

B http://www.lightingafrica.org/node/77
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LIGHTING .rAFR ICA Catalyzing Markets for Modern Lighting
HOME ABOUT US MEMBERS BUSINESS OPPORTUNITIES PROGRAM AREAS RESOU
Home » Program Areas : 3
2 Program .
Market Intelligence .
Market
2 Marl
Overview Overview Edit Cutline Subgroups E-mail Fages
In response to the industry call to provide greater comprehension to the scope of this emergent market
opportunity, Lighting Africs is supporting the industry by leading a Market Intelligence Program to collect and
dizseminate critical market information to the industry. MEMBERS
While anecdotal evidence points to a substantial opportunity and entrepreneurial interest in the off-grid Lighting s Peter Visse
market in Africa, many eager players in the industry lack the market intelligence needed to develop and e OTL
disseminate appropriate products to meet the needs of African consumers. Largely, this is the result of the sheer e
infancy of this market, one that expects to deliver strong returns on investment but, at present, remains largely AR B
undefined, untapped, and unrealized. e Torben Dar
Lighting Africa’s market intelligence program is presently working to fill knowledge gaps in the
following two key areas:
MY ACCOURM
MARKET RESEARCH: i collect and disseminate needed end-user information, including, but Inbox
not limited to: My AcEourt
# Information to define the African consumer, including design preferences and attributes of different types of My Contacts
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Extra Slides
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Wiki's: Climate Lab
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