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o YL(#F.(2&(H(*"5*B&"&.(E2+(=+%3(?2F .+ 7 (5" &(-#,(*.-
F.$$(#*(#, (HT2+3#5$.(E2+<(2E(?+.P.$.-8+%Z-#B2,(

o H2F.L.+7(&1.(0"#$%&' (2E(?+23"-8&*(%*(<%R.3(#,3(<
*2206$%,=(%o*(2--"++%,=(
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What are consumer

preferences for quality
and performance?

How can we
communicate quality?
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Demonstration in Neteboulou, Tambacounda district (Senegal)
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4..35#-0(E+2<(&1.(4%.$3[(
(A% =18&F(EH2<(2, < A

Consumers care and want information about quality

“We know that many [of the products in the market] are junk... What you bring
here is what we really need, the quality products” P(U#,(%,(/.,.=#%(

(
(Consumer Priorities

L PR
"%, (2+3.+(2E(%<?2+&%#,-.7( | WH

#+ 2 (HSS(ZL. (2" &+%.*al( = A

1. Brightness

2. Warranty Terms

3. Robustness

4. Mobile Charger » Beme,

5. Run-time "
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standards

gL

targets

Standardized Testing Methodologies
A, %BH#HS(/-+..,%,=(U.&123(#,3(I"#$%&' (Y .*&(U.&123(

(

Minimum Standards
U.&+%-*(#,3(&1+.*12$3*(E2+(.,*"+%,=(&+"&1P%,P#3L.+B*%
#,3(<%, %<"<(?+23"-&(O"#$%& (

Performance Targets
C.+E2+<#,-.($.L.$*(&1#&(=2(5."2,3(U%,%<"<(/&#,3t#+3*(#,3(
#+.("*.3(&2(3.&.+<%, . (#-- **(&2(*?.-% Z-(?+2=+#<(*.+L%- . *(

Standardized Specification Sheets
1&#,31+3%|.3(E+#<.F2+0(E2+(+.22+B,=(L.+%Z.3(?.+E2+<#,
2+23"-&*(&1H&(<..&(U%,%<"<(/&%#,3#+3%(
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"HB%&' ()" +#, . (HY%=1$%=18&*

B Y *&(U.&123%(

IYU(#,3(A/U#+. (#-BL.$'("™*.3(

IO )-BL.(Y . *&(WHE*(

Q#%+25%7(_.,'"#b(;#S%E2+,%#b(G.+<#,'b(Q.F(d

2+0(

10 C+23"-&*(Y.*&.3(

:9d(#33%B2,#$(?+23"-&*(-"++.,&$'(",3.+(&.*&(
VL.+P.R?#,3%,=(-2L.+#=.(2E(&1.(<#+0.&(

I C+23"-&*(Ce* 3(1"HSY6&, (/&#, 3#+3*(

)$S2F. 3(&2(".(1&#, 34#+3%1.3(/?.-%Z-#B2,*(/1..&*(

X%T .+, B#&. 3(E+2<(2&1.+(?+23"-&(

i A*B&"B2,(J.E.+. - *(Y.*&(U.&123(

>Q4;: (1#+<2,%1.3(F%&1(W%=1B,=()E+%-#('YU
H+52,(Z #,-.(:XUa(-2<?2$%#,-.(

(E2+

y I G2L.+,<.,&(>*%,=(/&#,3#+3*(#,3(Y#+=.

V&1%22%#(+.0"%+ *(?+23"-8*(&2(<..8&(&1.(WY4
VE+%-#(/&#, 3H+3*(E2+(%<?2+&7(IF#,3#(#327B
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:(#$’

2B C+23"-&()F#+3*(:2<?.BB2,*(
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Who provided comments on the QA

Framework?

A number of manufacturers, the Lighting Africa team, and
Institutional partners from around the globe:

[2$#+(V,.+="(;.,&+.( A,3%#a(
Y1.(V,.+="(#,3(3.*2"+-*(A,*B&"&.(CYVIAT((A,3%#a(
Y1.(D"+.#"(2E(A,3%#,(/&#,3#+3*(DA/a(

L #(D"+.#"(2E(/&#,3#+3*(
4+# J12E.€A*B&"&.(E2+(/2%#+(V,.+="(/"*&.<*( G.+<#,'a(
Y1.(G.+<#,()=.,-'(E2+(A,& + #B2 #$(;22?.+#B2,(  GAea(
Q#L%=#,&(;2,*"$B,=(
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AN INNOVATION OF

LIGHTINGLOBAL

Cotalysing Markets for Modern Uighting Workd Bark Grop THE WORLD BANK

We are in the middle of a stakeholder feedback process to help
inform the next version of the QA framework as it transitions
to Lighting Global.

Lighting Global does not replace Lighting Africa but expands it. W%=1B,=(
YE+%-#( F%$F( -2,B,".( &2( *'??2+&( )E+%-#,( -2,*"<.+*( #,3( %,*B&"B2,*(
<#+0.&( %,&.$$%=.,-.7( -2,*"<.+( .3"-#B2,7( #--**( &2( Z#,-.7( 5"*%,.**(
3.L.$27<.,&(*.+L%-.*7(#,3(?2%%-'(2"&+.#-1(&1#&(%*(+.*?2,*%L.(&2($2-#3(,

Lighting Global will provide the QA services that are integral to Lighting
Africa’s work, and it will also serve stakeholders in other markets.
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Global Harmonization To Date:

A,(#33%B2,(&2(%&*("*.(E2+(O"#$%Z-#B2,(%,(W%=1B,=()E+¢

?2+2=+#<*7(&1.(1)(E+#<.F2+0f&tally or fully “harmonized”

with a growing number of other institutions|(

(

e Y1.(=2L.+,<.,&*(2E(V&1%27?%#(#,3(JF#,3#((

o > 00&.3(Q#B2,*(4+#<.F2+0(;2,L.,B2,(2,(;$%<#&.(;1#,=.(
XU(<.&1232%2="(E2+(2TP=+%3($%=1B,=a(

* Y1.(G.+<#,()=.,-"(E2+(A,&.+#B2,#%5(;227?.+#B2,( GAea(
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Global Harmonization Trajectory

K.(#+.(F2+0%,=(F%&1(&1.(A,&.+,#B2 #3(
VS.-&+2&.-1,%-#$(;2<<%**%2,(&2(%,*B&"B2,#$
0.(.$.<.,&*(2E(&1.(W%=1B,=(G325#3(!)(
E+#<.F2+0M(

(

Benefits to the market:

(

o J.3"-.3(&+#,*#-B2,*(-2*&*(F% &1 (1#+<2,%|.3(=$25#%(
+.="$#H&2+' (E+#<.F2+0*b(

o &+ #<$%,.3(#??2+2LH#S(E+2<(2,.(*.&(2E(&.*&*b(

o« )??2+272+%H#&. (5HSH,-.(5.&F..,(+%6=2+(#,3(-2*&7 (+.f.-B,=(&1.(
W%=1B,=()E+%-#(*&+#&.='M(
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J.-2<<,,3#B2,*(["<<#+(

Y 1.(44 recommendations F.+.(-#&.=2+%l.3(#,3(#**.**.3(5#*.3(2,(2"+(!)(
C+%,-%?$.*M(K.(F%$$(1%=1$%=1&(&1.(0.'(+.-2<<.,3#B2,*(%,(&1%*(F.5

Recommendation Type Possible Neutral Difficult
G.,.+#8$(/-27?.(#,3(;2*&( 8( 8( \(
A<?+2L.3(Y.*&(U.&123*( 8( 9( O(
Q.F(Y.*&(U.&123*( I( 9( o(
J.SHR(/&#, 3#+3*(N(YH#+=.&*( \( 9( \(
Y%=1&.,(/&#,3#+3*(N(Y#+=.&*B( ( \(
h%*"#$(/-+..,%,=()33%B2,*(  i( 9( 9(
[?.-*%(/1..&(;1#,=.( I( 8( (
j&1.+( O( 9( (
TOTAL 23 5 15
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C2**095%.(;1#,=.*(JL.+L%.F(

Y 1% (#+ #4(2E(22&., BHS(-1#,=.%(&2(&1. (1) (E+#<.F2+0(F%$$(5.(
-2L.+.3(%, (&1.(F.5%,#+b(&1.(E"$S(*.&(2E(?2&. , BH#S(-1#,=.%(%*(HLHY%$#5%.(
#K. +(&1.(F.5%,#+(FEFM$%=1B, =#E+VDOM2&H#0.12$3.+%(

Key Recommendations Possible Outcome
J.3"-.(Y.*B,=(X"+#B2,( Q.F(W"<.,(U#%,&. #,-.(Y.*&(
G.,. +H#3(/&#5%P% &' (%, (/&#, 3#+3* (#, B (

Y#+=.&%(

U23%E'(N(J.$#R(AC(:$#*(J.0"%+. < 78H&. 3(E+#<. F2+0(E2+(?1*%-#$(%, =+.**(
#,3(F#&.+(?+28.-B2,(

)33+.%*%(<25%$. (- 1#+=9%,=( Q.F(&.*&*(#,3(-2<<",%-#B2,(2,(<25%3$.(
212, .(-1#+=%,=(E",-B2,*(
)33+ (D#.+ (X" +#5%$%&( Q.F(*&#,3#+3*(E2+(-1#+=.(-2,8+2$7 (F2+0(

&2F#+3%(,.F(&.*&*(

| $EP-.+BZ-#B2,(E2+(#33%B2,#$( Q.F(#?27+2#-1(&2(*?.-*(*1..&(-.+BZ-#B2,*(
O"#$%8&' (N(*HE. &' (-+%&. + Yok
LiGHTING LosaL HE€
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oy J.-2<<,3#B2,[((
P 3.3%(81.(3"+#B2,(2E('YU(Y *B,=(

Details: Y1.(-"++., &(IYU(&HO *(#52"8(g(<2,&1*(E+2< (*#<?$%,=(&2(+.22+&*D
+.3"-.3(3"+#B2,(F2"$3(5. (L#$"#5%.M(

Likelihood: Possible

Assessment:  |'+(#,#$*%*(2E(&.*B,=(3#&#(*"==.*&*¢&dation of the lumen
maintenance test may be reduced %,(<#,'(-#*.*(" &1%*(%*(&1.($%<%B,
E#-&2+(E2+(&1.(B<.(%&(&#0.*(&2(-2<?$.&.(&.*B,=(%,(&1.(-"++.,&(
*-1.<.aM((K.(.R?.-&(%&(F%$$(5.(?2**%5%. (%, ("9M(2E(&1.(-#*.*(&2(’
&1.(B<.(%&(&#0.*(&2(=.&(2N-%#P(&.*&(+.*"$&* (5'(#52" &(]9MM((

(
(
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L X, 8H%S$((
P 3.3"(81.(3"+#B2,(2E('YU(Y *B,=(

Baseline: Y *&(E2+(87999(12"+*(#,3(#77$'(&1.(E2$$2F %, =[(
o CH*(-+%&.+%#[((L.+#=.(LE#SP(*#<?$.*(%*(2L.+(W6E9(#,3(,2(<2-
2,.(#<?$.(0E#%$*p(E#$$*(5.$2F (:9M(&2%.+#,-.(E+2<(W69aM(

Draft Update: )k.+(:7999(12"+*(2E(&.*B,=(#27$'(&1.(E2$$2F %, =(#, 3(%**" . (#(

2+2L96*62, #$(+.22+& (=223 (E2+(#$$(W%=1B,=()E+%-#(*.+L %-.*a](

* Pass criteria: )L.+#=.(2E(#$$(*#<?$.*(%*(2L.+(Wqg(#,3(&1.(&+.,3(¥
of#&p(r(%,3%-#B,=(#($%0.$'(87999(12"+(+.*"$&(2L.+(WqOM(

* Fail criteria: )$+.#3'(E#%$*(5#*.$%,.(-+%&.+%#(E+2<(#52L.M(

o Neutral: :2,B,".(",B$(87999(12"+*s,2(?+2L %*%62, #$(+.22+&(%*(
0% 3M(

(

K. +(87999(12"+*7(#?7?%'(5#*.$%,.(-+%&.+%#(#,3(%**". (+.*"$&*(

#33.,3"<M(
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X.&H#%S*[(
Fe 3.3 (81.(3"+#B2,(2E(IYU(Y.*B,=(

Overall "+ (#,#5*%*(*12F*(&1A&(F.(-#,(#-1%.L.(,. #+$'(&1.(*#<.($.L.%(

Analysis: ?+2&.-B2,(E+2<(?22+P?.+E2+<%,=(?+239%" dgreement with
current-day methoda("*%,=(#(f.R%5%$.(t.,3P2EP&.*&t(-+%&.+%2,M((A
*== *&.3(-1#,=.*(1#3(5..,(%,(?$#-.(5.E2+.7("9IM(2E(?+23"-&*(F2"$3(
1#L.(&1.%+(+.*"$&('=223(2+(5#3a(#k.+(:7999(12"+*M((
(
Y1.(&*&*(F%SS(#SF#*(-2,B,".(&2(87999(12"+*(&2(.,*"+.(#(E"$H(?.+¥
2E(<#*"+.<.,&(%*(-2<?$.&.(E2+(.#-1(?+23"-&M(
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standards

Details:

Likelihood:

Assessment:

J.-2<<.,3#B2,[((

&I} X2(,2&(B=1&.,(#, (*&#,3#+3*(2+(&#+=

U#%,&#%, (#(*&#59.(?+2=+#<(#,3(32(,2&(3+#*B-#3$$'(-1#,=.(&1.(
*&#,3#+3*(2+(&H+=.&*M(

Neutral

U#%,&#%,%,=(#(*&#59.(*.&(2E (*&#,3#+3*(#,3(&#+=.&*(%*(#(0.'(=2#
N(?+2=+#<MWe agree with the goal of stability in principle, but

also want to consider input from a variety of stakeholders in areas

where buyer interests may not be adequately served under the

current framework. Y1.+.(#+.(*.L.+#$(*"'==.*B2,*($%*&.3(5.$2F (#, 3(
%,(&1.(E"$$(+.-2<<.,3#B2,*(&1#&(F2"$3(-2,*B&"&.(#(B=1&.,%,=(2E(
*&#,3#+3*(7(#,3(F.(#+.(%,&.+.%&.3(&2(=.&(%,?"&(2,(&1.<(E+2<(
*&#0.12$3.+*M(



targets

l!!‘

Details:

Likelihood:

Assessment:

Baseline:

Draft Change:

J.-2<<.,3#B2,[((

® J.SHR(FH#&.+(?+28&.-B2,(&#+=.&(E2+(

%,322+(?+23"-&*M((

J.3"(&1.(2.+E2+<#,- (&#+=.&(E+2<(R:( $%=1&(+#%,a(&2(RI(,2(
2428.-B2,a(E2+(?+23"-8&* (&1#&(#+.(3.¥%=,.3(&2(5.(ZR.3(%,322+*M(

Possible

Y 1%*(%*(#,(#+ #(F1.+.(&1.(?+2=+#<(+.0"%+.<.,&*(<#'(1#L.(5..,(&22
*&+%,=.,&(%,(&1.(?#* &0/4in line with consumer expectations for
indoor appliances (e.g., TV's and radios).

C.+E2+<#,-.(Y#+=.&(E2+(4%R.3(A,322+(?+23"-&*(%*(AC(R:((

C.+E2+<#,-.(Y#+=.&(E2+(4%R.3(A,322+(?+23"-&*(%*(AC(RI( &1.(**
&1.(-"++.,&(U%,%<"<(/&#,3#+3aM(



standards \]-'2<<-,3#821[((

2 J.$HR(?21%%-#$(%,=+.**(*&#,3#+3(E

= ?2+&#5%.(?+23"-&*M((

Details: 3.3"(&1.(21*%-#$ (%, =+ *(I"HSY6& (/&#, 3#+3(E2+(HSS(72+&H#5S$.(
2+23"-&*(E+2<(AC(JR( t?#7?.+-$%?*ta(&2(AC(8R('tZ,=.+*taM((

Likelihood: Possible

Assessment:  Y1%*(%*(#,(#+ #(F1.+.(&1.(?+2=+#<(+.0"%+.<.,&*(<#'(1#L.(5..,(&22
*&+%,=.,&(%,(&1.(?WRiM(it is desirable to protect products from
dust with tight-fitting enclosures, there is no field evidence to
suggest that physical ingress is causing early failure. )$*27(&1%*(
-14#,=.(F2"$3(#$P2F ("*(&2(3.#$(F%&1(&1.(%**".(2E(.R&.+,#$(-2,,.-&2
<2+.(25u.-BL.$'M(

Baseline: "HSO& (/&#, 3H+3(E2+(?2+&#5$.(?+23"-&*(%*(AC(JR(
Draft Change: !"#$%&'(/&#,3#+3(E2+(?2+&#5$.(?+23"-&*(%*(AC(8R(



standards \]_2<<13#BZ1[((

&d )$S2F(-2,*"<.+($#5.$%, =(#*(#, (

- H??+2#-1(&2(F#&.+(?+28&.-B2, ((

Details: )SS2F (H--"+H&. (#, 3(H? P+ 22+%0#8&.(-2,"<.+(%,E2+<#B2,(*2,(&1.(
2"&*003.(2E(&L. (P#-0#=.(2+(%, (&1.("*.+Vv*(<#,"#$a(&2(3+2?(&1.(+.0"
$.L.$(2E(FH#&.+(?+2&.-B2,(5'(2,.($.L.SM((

Likelihood: Possible

Assessment:  42+(?+23"-&*(&1H&(H+.(*.,*%BL.(&2(FH&.+7(2,.(#$& + #BL.(E2+(
2428& -B2,(%*(25L%2"*$ (E2+(&1.(.,3P"*.+(&2(#-BL.$'(?+.L.,&(.R?2*"
&2($%0"%3*h(E2+(&1%*(&2(F2+0(&1.(,..3(&2(5.(%,E2+<.3(& 1#&(&
06*(%,3..3(*"*-.2B5$. (&2(3#<#=.(%E(%&(%*(.R?2*.3M(
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standards

A3

v

Multiple
Strategies:

Label /
information

requirement:

X.&#%$*[((
)BS2F (-2, <. +($H5.$%, =(#*(#,(
#?22+2#-1(&2(F#&.+(?+2&.-B2,((

)33%,=(&1%*(2?B2,(F2"$3(<.#,(&1.+.(&ssdntially three strategies

that can be used independently or in combination to meet the

water protection standards|((

(

a F#&.+P+.*%*&énélpsuresb((

8a #33%,=(3+#%,#=.(#pxdtecting internal circuits E+2<(&1.(
R?.-& 3(F#&.+(%,&+"*%2,b((

\a =%L%,=(-2,*"<.+*(&ihformation &1.'(,..3(&2(#3.0"#&.3'(
?+2&.-&(&1.(?+23"-&(E+2<(.R?2*"+.M((

Y1.(%,E2+<#B2,(*12"$3(5.(-$.#+7(2+2<%, ., &7 (#,3(H--"+#& M((A&(-#
#22 #+(2,(&1.(%,*%3.(2+(2"&*%3.(2E(&L.(?#-0#=.M(

>.< May be Damaged by Water



s X.&HY%S*[((

Tl )$S2F(-2,%"<.+(%,E2+<#B2, (#*(#,(

vV
#P?2+2#-1(&2(FH#&.+(?+2&.-B2,((
Type: Fixed Indoor Portable Separate Portable Integrated
Requirement: IP x0 IP x1 IP x3
Baseline Q2,.(+.0"%+.3( AGA(.,-$2*"+.(( AGB(.,-$2*"+.((
Strategies: OR OR
AGQL(.O"%L#S.,&(FI&AGB(.O"%L#S.,&(FY%&1(
G-52%"+. (#,3(-%+-"%&(.,-$2*"+. (#,3(-%0+-"%&(
?+2&.-B2,( ?+2&.-B2,(
(
New Strategies: N ( AGO(.,-$2*"+.(+( AG(.,-$2*"+.(+(
-2,*"<.+( info -2,*"<.+( info
OR

AGA(.O"%L#S. &(
-2,*"<.+( info
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B J.-2<<,3#B2,[((

Fos))--2",&(E2+(<25%$.(?12,.(-1#+=%, -

Details: 42+(?+23"-&*(FU&1(<25%$.(?12,.(-1#+=%,=(E #&"+ *T(#33(.*B<#&..
&1.(+.3"-B2,(%, (HLH#%SH5S.($%=1B,=(*.+L%-.(E+2<(+.-1#+=%,=(?12

Likelihood: Possible
Assessment:  Y1.(+#?%3(%,f"R(2E(<25%%.(?12,.(-1#+=%,=(E.#&"+.*(3.<#,3*(#(
+.%72,*%.(%,(&.+<*(2E(?+2L%3%,=(=223(%,E2+<#B2,(2,(&1.(&+#3.P2

5.&F..,($%=1B,=(#,3(2&L.+(.,.+="(*.+L%- *M((j"+(& #<(1#*(3.L.$22.3(
F7($2F(-2*&(&.*&*(&2(?+2L%3.(&1%*(%, E2+<#B2,M((

(

sl arhis e o s



specs

e ,+%B'#$(%17"&(133[((
== )--2"&(E2+(<25%$.(?12,.(-1#+=%,

Issue: How to communicate the “impact” of phone charging to the market?

Option 1: Hours of run time after mobile charging PP(&1.(12"+*(2E($%=1B,=(*.+L%
+.<#%,%,=(#Kk.+(-1#+=%,=(2,.(&"?%-#3$(<25%%.(?12,.( #52"&((F#IP12"
2E(.,.+="(3.<#,3a(2,(#(*&#,3#+3(*25#+(-1#+=%,=(3#'M((Q2&.(&1%*(-#,(
O"#5(1.+2(%, (*2<.(-#*.*M(

Option 2: Hours of run time reduced by a single mobile charge PP(&1%*(%*(&1.(
p%,L.+*t(2E(&1.(2&1.+(<.&+%-7(#,3(3.*-+%5.*(&1.(%<?#-& (%, (&.+<*(.
t?#'%,=(E2+t(#(<25%$.(-1#+=.(5'(+.3"-.3(12"+*(2E($%=1B,=(*.+L%-.M(
,'<5.+(-#,(5.($#+=.+(&1#,(&1.(*2$#+P3#' (+",(B<.(%, (*2<.(-#*.*M((

Option 3: Hours of run time sacrifices per hour of mobile charging PP (&1%*(F%$%$(
0, L2$BL.(<#0%,=(#(*&#,3#+3%].3(*B<#&.(2E(<25%$. (- 1#+=9%,=(%,&. ,*
#.3(-2"$3(5.(-2<5%, .3(F%&1(2,.(2E(&1.(2& 1. +(<.&+%-*M(

(



Details:

Likelihood:

Assessment:

J.-2<<.,3#B2,[((
)33(&.*&*(E2+(5#l.+'(3"+#5%$%&

D#|.+%.*(#+.(2k.,(#(F.#0($%,0(#,3(-"++.,&$'(&1.+.(#+.(,2(&. *&*(E2+(
3"+#5%%$%&"'(%,(&1.('YUM((Y1%*(F2"$3(5.(%,($%,.(F%&1 (& .*&*(#,3
E2+(3"+#5%%$%&'(2E(&1.(WVX*7 (-#*%,=7(#,3(.$.-&+2,%-(-2<?2,.,&*|
=.,. +H#SM(

Difficult

)(5#*%-(& . *&(2E(5#].+'(-'-$.(3"+#5% 3% &' (<#0.*(*.,*.7(5"&(+%=1&(,2F
&1.+.(%*(,2&(#(-$.#+(F#'(2E(32%,=(&1%* (# &NBPF4vR TSRS to
standards for charge controllers, combined with optional battery
self-certification, is a potential near-term solution.

A (&1.($2,=.+(&.+<(F.(#+.(F2+0%,=(F%&1(AANV (#,3(GAe(&2(3.L.$27
$2FP-2+& (5. + (3" +#5%$%8& (& *& (& 1H&(Y*(H??+22+%#&. (E2+(2TF
$%=1B,=M(



standards

A2

v

Details:

Likelihood:

Assessment:

Draft Change:

J.-2<<.,3#B2,[((
)33(/&#,3#+3(E2+(5#].+'(?+2&.-B2,(

J.0"%+ (&LH&(SH].+%0. *(#+.(7+28.-8.3(5' (#, (H?2+22+%6#&. (-1#+=.(
-2,8+2$%.+(FY%&L(#, (#$=2+%& 1< (&1#&(?+2$2,=*(&1.($E.(2E(&1.(
2428& -&*(&1.(*#E.&'(2E(&L.("*.+M((

Possible

Y1%*(%*(#(12%.(%,(2"+(-"++.,&(/&#,3#+3*(E+#<.F2+0(#,3(% & (<#0.*(
&2(#H33(#(=.,. +#$(+.0"%+.<.,&(E2+(&1%*M(

)33(#(=.,.+#3(+.0"%+.<.,&(&1#&(&1.(-1#+=.(-2,&+2$F.+ (*&+#&.='(
?2+2%52,=*(&1.(PWE.(2E(&1.(5#1.+'(#,3(?+2&.-&*(&1.(*#E.&'(2E(&1.("*.
(
C+2L%3.(.R#<?$.*(2E(#--.?&#5%.(*&+#&.=%.*(5"&(*&+.**(&1.(,..3(E2
u"3=<.,&(&2#%$$2F(E2+(%,,2L#BL.(#$&.+ #BL.(*&+#&.=%.*7(?#+B-"
&12* (&1#&(#??%'(&2(,.F(5#.+'(-1.<%*&+%.*M(
(

Q2(?+.*-+%?BL.(+.0"%+.<.,&*M(

eHTING bLoBAL



specs \]_2<<13#BZ1[((

£o| U#O.(* SEP- +BZ-#B2,(<2+.(?+2<%, .,

= 2 (&1.(/?.-*(/1..&*M(

Details: U#0.(#(<2+.(E2+<#$(*. SEP-.+BZ-#B2,(*.-B2, (#,3(#$$2F ($%*B,=(2E(
2&1.+(?+23"-&(-.+BZ-#B2,*(:VT(>W7(.&Ma(2,(&1.(/IIM((

Likelihood: Possible

Assessment: This makes sense and is in the spirit of providing a clear platform
for information sharing about product quality and performance.
K.(1#L.($.k(&1.(-2,&.,&*(2E(&1.(t12?B2,#$(%,E2+<#B2,t(*.-B2,(2,(
&1.(M("?2(&2(&1.(<#,"E#-&"+.+*(#,3(#+.(#IF#*(27?.,(&2(*"==.*B2,*M((

Y1.(2,$'(+.0"%+.<. &(#*(F%&L(&1.(+.*&(2E(&1. (///a(%* (& L#&(#HSS(
0, E2+<#B2,(<"*&(5.(L.+%Z.3(5'(W%=1B,=()E+%-#M(

eHTING bLoBAL



specs

=
=

v

Baseline:

Draft Change:

Certifications

to include:

X &HUS((

U#0.(* SEP-.+BZ-#B2,(<2+.(?+2<%, . ¢

2 (&1.(/?.-*(/1..&*M(

 +BZ-#B2, *(#+.($%*&.3(#<2,=(28&1.+(%&.<*(%,(&1.(02?B2,#3(
0%, E2+<#B2,p(*.-B2,M(

;+.#&.(#dedicated section for self-certified informationM(

Ut,"E#-&"+ +*(F2"$3(,..3(&2(3.$%L.+(#(*%=,.3($.|. +(#$2,=(F%&1(
129048, =(32-"<.,&*(-2,Z+<%, =(&1H#&(#,'(*. $EP-.+BZ.3(*&#&.<.,&*(
H+ (-2++.-&M((

Alj(q99R7(.&-M(

V(

>W(

"h (J.*%*&%#,&(CSH*B-*("*.3(

"h (E+..(WVX*("*.3(
H%=1(&.<?.+#&"+.(5#].+%.*("*.3(
D#l.+'(X"+#5%%$%&'(;.+BZ-#B2,(

eHTING bLoBAL



Q.R&(/&.7*(

=== In the next J.L%.F(&1.(E"$$($%0*&(2E(+.-2<<.,3#B2,*(
two weeks: %,(&1.(<.<2(#L#%$H5S. (#&(
— FFFM$%=1B,=#E+YMNBM2&#0.12$3.+*(

February 22:  WH*&(X#' (&2(*"5<%&('2"+(E2+<#%(
-2<<, &*(2,(&1.(+.-2<<.,3#B2,*(&2(
O "HSY& H"+#,- W$%=1B, =#E+Yo-#M2+=

March 1: W%=1B,=(G$25#$(F%$$(#,,2" -.(&1.(
“1#,=*(&2(&1.(E+#<.F2+0(#,3(5.=%, (
+2$5%,=(2"8&M(

| EC Rest of 2012:  ;2,B,".3(F2+0(&2F#+3*(1#+<2,%I#B2,(

< F&1(&1.(AV:(#,3(281.+(%,*B&"B2,*M(

sl arhis e o s



i"+(32,2+(PH+&, . +*(

o« Y1.0E+%-#(J.,.F#5$.(V,.+='(#,3()--.**(G+#,&*(
C+2=+#<()4IV)a(x(Y1.()*%#(/"*&#%,#5%.(#,3|
)$&.+ #BL.(V,.+="(C+2=+#<()/Y)Va(X(Y1.(V,.+=(
[-&2+(U# ,#=.<.,&()**%*&#,-.(C+2=+#<("V/U)Ca(
X(Y1.(G$25#$(V,L%+2,<.,&(4#-%$%&'("GV4aa(
G223(V,.+=%.*(A,-M(X(A&#$' (X(W"R.<52"+=(x(
Q.&1.+$#,3*(X(Q2+F#' (X(Y1.(C"5$%-PC+%L#
A E+#*&+"-&"+.()3L%*2+'(4#-%3$%&'( CCA)4a
J.,.F#5%$.(V,.+='(#,3(V,.+='(Vn-%.,-'(
C#+&,.+*1%?(IVVVCa(x(Y1.(>,%&. 3(/&#&."

HTING rosar EES



FFFM$%=1B,=#E+%-#M
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standards

T J.-2<<.,3#B2,[((
== )33(/&#,3#+3(E2+();:PX;(; 1#+=.+(/HE.¢

Details: J.0"%+.(-2,*"< +(*#E .&'(* SEP-.+BZ-#B2,(E2+(#,'(%,-$"3.3();PX:(
1A= 4((

Likelihood: Possible

Assessment: Y 106* (Yo (#H($2FP-2*&(F# (2E (., *"+%,=(-2,*"<.+*(#+.(,2&(.R?2*.3(8&2(
T#+<(E+2<(*"5*&#, 3#+3();PX; (- L#+=+* (& LH& (#+.(%,-$"3.3(F% &L (
2+23"-8*M((A, (7+#-B-.7(<#,'(7+23"-&*(=%L.(8&1.(27B2,(8&2("*.(*&#,3#
<25%$.(?12,.(-1#+=.+*7(#,3(81%*(+.0"%+.<., &(F2"$3(, 2&(#727$'(&2(
&12% (YoE(8L.(-1#+=.+*(#+.(,28(%,-$"3.3(%, (&1.(52RM((

Draft Change: ),'();PX;(-1#+=.+(*12"$3(-#++'(#??+2L#S(E+2<(#(-2,*"<.+(
$.-8+2,%-*(HE &' (+.="$#&2+M((

eHTING bLoBAL



standards

T J.-2<<.,3#B2,[((
22| YH#HO.(HF#'(-2++2*%%2,(+.*%*&#,-.(-+ %

Details: i,$'(+.0"%+.(*12+8&P& +<(F#&.+(.R?2*"+.(?+2&.-B2,(%,(&1.(&.*B,=(#
*&att, 3t+3*(" %M. M7 (<#O.(*"+.(%&(*BSS(F2+0*(F1.,(.R?2*.3(&2(&1.(
R?.-&.3(.,L%+2,<.,&#$(-2,3%B2,*a((

Likelihood: Difficult

Assessment:  ;2++2*%2 (1#*(5..,(,2& . 3(#*(#(-2<<2,(*2"+-.2E(.#+$' (E#%SP"+.(#<2,=(
?+23"-&*(&1#&(#+.(,2&(F.$$(?+2& FRis3is an area where we want
to ensure that consumers are protected from early failure, and is an
aspect of product design that is very difficult for buyers to gauge
independently.

Note: A key criteria for determining if a Minimum Quality Standard is
appropriate is whether it is an important aspect that is difficult for
consumers to gauge for themselves.
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